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Instructions for Candidates

1. Write your Roll No. on the top imm»ediately on receipt

of this question paper.
2. Attempt all questions.
.3. All questions carry equal marks.

4. All questions from each section should be attempted

together at one place.

5 Answers may be written in English or in Hindi; but

the same medium should be used throughout the

paper.
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“Going online is not a choice but a compulsion for the
marketers these days”, do you agree with the
statement, support it with reasons for the growing

importance of digital marketing in India. (15)
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(a) Explain the relationship between the con
cept of

E-marketing, E-business and E-commerce (
. (5)

(b) «Going online 1s not that easy for the digital
ita

marketers in India”, do you agree with th
e

statement; explain in the light of various challenges

and opportunities of digital marketing. (10)
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Explaln the concept and benefits of e-CRM. What

in effective e-CRM?
(15)

role do data base managers play
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(a) Handling online customers is dlfferem
than handling offline customers™, do you agre,

with the statement, explain the major differenceg
(7)

(b) What is the role played by the communities and
networks in building online business? How can
various social media platforms be wused
by marketers in reaching their target audience?

(8)
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3, What is the significance of designin an eff
| | : g Cllective
website. List out the various objectivés of an effect;
Iective

website and expl'ain the process of designing
an

effective website.

(15)
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(a) What is the concept of domain name? Explain the

various essentials to be taken into consideration

while selecting an appropriate domain name. (7)

(b) “SEO 1is a co'ntinuous and complicated task for

digital marketers,” do you agree. Explain the

involved in conducting an effective

(8)

various stages

search engine optimization.
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4 “In order to face the cutthroat competition in the

market, marketers have to support their offline

advertising with online ads”, do you agree? Support it
f online

(15)

with the help of the various types ©

B —



2115 7

«public relations goes beyond promoting the goodwill
of the company and has the responsibility for
responding to or defending the goodwill from the
events, actions or stories that might damage its

reputation”, explain the concept, significance and

activities involved in PR. (15)
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Write short notes on any three of the following:

(5%3)

(i) Use of e-mailers for communicating information

to the target audience.
(i) The concept of blogging
(i) How do payment gateways work.
(iv) Privacy policy in digitél marketing

P.T.O.
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