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Abstract

This research explores the representation of environmental justice in the media, with a
specific focus on how climate change is communicated to the public. As the climate crisis
intensifies, the way media outlets present and frame information significantly shapes public
perception, engagement, and policy discussions. Utilizing a mixed-methods approach, this
study combines qualitative insights with quantitative data gathered through a structured
questionnaire to evaluate audience perceptions of media coverage related to climate justice.
The analysis centers on several critical factors, including public awareness, trust in media
sources, and the portrayal of affected and marginalized communities within climate
narratives. The results reveal that, although media platforms play a crucial role in raising
awareness about environmental issues, there is a significant lack of balanced and inclusive
reporting. The politicization of climate change often leads to biased narratives that can
obscure the voices of those most impacted, such as indigenous populations and economically
disadvantaged groups.

Furthermore, the study assesses the effectiveness of both traditional and digital media
platforms in conveying climate-related issues. Based on the findings, the research offers
practical recommendations for improving the quality and inclusivity of media coverage.
These recommendations include enhancing the representation of marginalized voices,
encouraging data-driven journalism, and advocating for responsible storytelling to strengthen
the media's role in promoting environmental justice. The investigation also examines how
different media formats—ranging from traditional sources like newspapers and television to
modern digital platforms and social media—shape the discourse on climate change and its
socio-environmental impacts. The findings suggest that while digital platforms create more
opportunities for public engagement, they also tend to amplify divisive content due to their
algorithmic frameworks. In contrast, mainstream media, shaped by editorial biases and
commercial interests, often overlooks the vital link between climate change and social justice,
thereby limiting a thorough public comprehension of the issue. These findings underscore the
urgent need for a shift in how climate change is communicated. Simply reporting on rising
temperatures and environmental catastrophes is inadequate; the media must also humanize
the crisis by highlighting its unequal impacts. This entails giving priority to the stories of
those most affected—such as farmers, indigenous populations, urban marginalized
communities, and environmental activists—who are frequently sidelined in dominant
narratives. Additionally, the research calls for improved collaboration among journalists,
scientists, and civil society organizations to foster reporting that is grounded in facts,
empathetic, and solution-oriented.



In conclusion, the study emphasizes the media's considerable potential to act as a driver for
environmental advocacy and public engagement. By adopting more inclusive, transparent,
and justice-oriented reporting practices, the media can not only inform but also empower
communities to demand accountability and actively engage in the fight against climate
change.



Chapter 1: Introduction
1.1 Background

Climate change is increasingly recognized as the foremost challenge of the 21st century,
carrying significant consequences for natural ecosystems, human livelihoods, and global
governance structures. Initially viewed primarily through a scientific or environmental lens, it
is now understood that climate change is closely intertwined with issues of equity, human
rights, and social justice. The adverse effects of climate change—such as severe weather
events, rising sea levels, food insecurity, and widespread displacement—are not uniformly
distributed. Rather, they disproportionately impact marginalized and vulnerable groups,
especially in the Global South. This is particularly evident in India, where existing socio-
economic inequalities exacerbate climate vulnerability.

In response to these inequitable challenges, the notion of environmental justice has emerged
as an essential framework. Environmental justice promotes the fair and equitable distribution
of environmental benefits and risks, alongside the active participation of all communities in
decision-making processes. It emphasizes the importance of recognizing diverse cultural and
knowledge systems and aims to empower those most affected by environmental degradation.
In India, the tenets of environmental justice are deeply rooted in the country’s historical,
social, and political landscape. Factors such as caste, gender, class, and geography
significantly shape individuals' experiences with the environment. For instance, Dalit
communities often live in proximity to industrial waste sites, women in rural areas face
disproportionate challenges related to water scarcity, and tribal populations encounter
displacement due to large-scale infrastructure or mining projects. Additionally, the legacies of
colonial exploitation continue to influence resource management and access.

In this framework, the media plays a pivotal role in shaping the discourse surrounding
climate change and environmental justice. The media is not merely a passive observer; it
actively shapes the framing of these critical issues. The media does not serve as a neutral
entity; instead, it actively influences the perception and comprehension of environmental
issues. It acts as a vital conduit between scientific insights, policy advancements, and public
awareness. In a nation as populous and diverse as India, the media possesses the power to
shape national consciousness and affect democratic engagement. However, the characteristics
of media coverage—what is reported, what is ignored, how issues are framed, and which
perspectives are highlighted or marginalized—carry significant consequences for climate
justice. Frequently, mainstream media in India tends to emphasize narratives driven by elite
interests. Coverage often disproportionately features events like international climate
conferences, celebrity activism, or pollution in major urban centres.

While these topics are indeed significant, this emphasis frequently neglects the daily
challenges faced by marginalized groups, such as farmers dealing with erratic weather
patterns, coastal communities impacted by cyclones and erosion, or Indigenous populations



fighting against deforestation and displacement. By prioritizing certain narratives and
excluding others, media portrayals can unintentionally reinforce existing power dynamics and
shift focus away from grassroots movements. Additionally, the media's portrayal of climate
change often lacks an intersectional approach. Stories are commonly presented in isolation—
either as scientific challenges needing technical fixes or as dramatic disasters stripped of
social context. This approach diminishes the understanding of climate change as both a driver
and a result of socio-economic inequities. The failure to frame climate change as a matter of
justice diminishes the potential for collective empathy, public involvement, and effective
policy responses.

This research paper investigates how climate change and environmental justice are
represented in Indian media, focusing on the impact of these representations on public
perceptions. The aim is to critically assess the media's role in either perpetuating or
challenging environmental disparities. By analyzing both quantitative survey data and
qualitative content, the study seeks to reveal prevailing media trends, pinpoint significant
gaps, and suggest approaches for more inclusive and effective climate communication.

The importance of this research is highlighted by the growing awareness of climate-related
threats and the swift proliferation of media platforms. Social media, digital journalism, and
community news outlets are reshaping the dynamics of public communication. While these
platforms offer opportunities to amplify marginalized voices and encourage participatory
narratives, they also present challenges such as misinformation, polarization, and biases in
algorithmic visibility.

In conclusion, the intersection of media, climate change, and environmental justice represents
a complex yet vital field of study. Understanding how media frames climate issues and the
effects of these frames on public attitudes, behaviours, and policy decisions is essential for
fostering a just and sustainable future. This study contributes to that understanding by
providing valuable insights into the role of Indian media in the discourse surrounding climate
justice and exploring ways to align representation with reality.

1.2 Significance of the Study

The importance of this research is twofold. First, there is a pressing need to improve public
understanding of climate change as a multifaceted issue that goes beyond simple increases in
temperature and carbon emissions, incorporating elements of justice, resilience, and
adaptation. Second, while much of the existing literature on climate communication primarily
focuses on Western contexts or is anchored in scientific discussions, India remains
significantly underrepresented, despite being one of the nations most susceptible to the
impacts of climate change globally.

Moreover, the role of digital and social media in shaping public discourse is rapidly growing.
Platforms such as Twitter, Instagram, YouTube, and independent online news sources are
increasingly challenging traditional media outlets like newspapers and television. These
digital platforms have the potential to democratize climate communication by allowing



grassroots organizations and activists to share their stories. However, they also carry the risk
of spreading misinformation or oversimplifying complex issues.

It is essential to explore how Indian audiences—especially young, educated individuals—
perceive and engage with climate-related media to create more effective communication
strategies. By investigating their views, preferences, and critiques, this study seeks to
promote a more audience-centered approach to environmental journalism.

1.3 Research Objectives
The research is directed by the subsequent objectives:

* To examine the depiction of climate change in Indian media, encompassing both
conventional and digital outlets.

* To analyze the representation of marginalized groups within climate-related narratives.

* To assess the public's views on the accuracy, inclusivity, and efficacy of climate
communication.

* To pinpoint existing gaps and biases in current media practices and suggest
recommendations for enhancement.

1.4 Research Questions

e In what ways do various media platforms, such as print, television, and social media,
portray climate change, and to what degree do they integrate perspectives on environmental
justice?

* Do audiences feel that the existing media environment sufficiently reflects the experiences
of marginalized groups?

» Which types of content—Dbe it scientific, emotional, narrative, or visual—are regarded as
the most engaging or credible by viewers?

* How can media enhance its engagement with audiences and promote proactive measures
toward achieving environmental justice?

1.5 Scope and Limitations

This research primarily examines the media landscape in India, utilizing survey data
gathered from 54 participants aged between 18 and 54, with a significant portion belonging to
the 18-35 age bracket. Although the sample does not statistically represent the entire Indian



populace, it offers valuable qualitative insights into the behaviours and attitudes of digitally
engaged, educated youth, a vital group for climate action initiatives.

The emphasis of the study is more on audience perceptions rather than a detailed analysis of
media content. While some secondary references to media examples are included, conducting
a comprehensive media content audit was not within the study's scope. Additionally, the
rapidly changing nature of digital media constrains the applicability of the findings beyond
the study's timeframe.



Chapter 2: Literature Review

2.1 Origins and Evolution of Environmental Justice

The notion of environmental justice (EJ) originated in the United States during the 1980s,
emerging from the convergence of civil rights movements and environmental advocacy. It
gained considerable momentum following the protests in Warren County, North Carolina,
where African American residents organized against the establishment of a hazardous waste
landfill in their community. This pivotal event heightened public awareness, revealing that
environmental damage is not randomly allocated but is closely linked to issues of race,
socioeconomic status, and power dynamics. Influential scholars like Robert Bullard and
Dorceta Taylor have highlighted that environmental hazards disproportionately affect
communities of color and economically disadvantaged groups, emphasizing the systemic
roots of environmental injustice.

Initially, the U.S. discourse on environmental justice focused on the unequal distribution of
environmental risks faced by marginalized groups. However, as the conversation broadened
internationally, particularly in the Global South, new aspects emerged. Environmental justice
movements in these regions have been less concerned with pollution and more focused on
issues such as land dispossession, extractive industries, forced relocations, and
opposition to state-driven development initiatives. In areas with colonial legacies, the fight
for environmental justice is inherently linked to anti-imperialist and anti-extractive
sentiments.

In India, the struggle for environmental justice has been exemplified by robust grassroots
movements. The Chipko Movement of the 1970s, where villagers—especially women—
clung to trees to prevent deforestation, serves as an early instance of eco-resistance
intertwined with gender and community survival. The Narmada Bachao Andolan, which
challenged the displacement of communities due to dam projects, raised critical debates about
development versus displacement. Likewise, anti-mining campaigns in states such as
Odisha and Chhattisgarh have highlighted the resistance of Adivasi (Indigenous)
communities against environmental degradation and the erasure of their cultural identities.
These movements not only advocate for environmental protection but also seek to uphold the
rights and dignity of marginalized populations. Today, environmental justice is understood
through three interconnected dimensions:

e Distributive Justice - pertains to the allocation of environmental costs and the
beneficiaries of ecological resources.

e Procedural Justice - focuses on the accessibility of decision-making processes
related to environmental issues.

e Recognitional Justice - emphasizes the importance of respecting and acknowledging
diverse cultural practices, knowledge systems, and lived experiences within the realm
of environmental governance.

Additional fundamental aspects of environmental justice encompass:

e Fair access to land, water, forests, and clean air;
e Active participation in environmental decision-making;
¢ Remedial actions to address historical and systemic inequalities;



e Mechanisms for holding both governmental and corporate entities
accountable.

The global movement for environmental justice has increasingly aligned itself with wider
efforts for climate justice, indigenous rights, and sustainable development. As environmental
degradation continues to reflect and exacerbate existing social disparities, this framework is
essential for tackling both the root causes and the repercussions of the climate crisis.

2.2 Climate Change Communication

Climate change communication encompasses the methods by which information regarding
climate science, policies, risks, and effects is shared with and understood by the public. This
communication is vital for fostering environmental awareness, influencing individual and
collective behaviors, and promoting unified action. Nevertheless, effectively conveying
climate change information presents significant challenges. The complexity of the science,
the often abstract nature of long-term consequences, and the contentious nature of potential
solutions complicate the discourse.

Several primary obstacles hinder effective climate communication, including:

- Scientific complexity: The intricate details of climate models, emission projections, and
carbon accounting can alienate audiences who lack specialized knowledge.

- Public disengagement: Factors such as cognitive biases, feelings of powerlessness, and
"issue fatigue" can diminish sustained public interest.

- Politicization and polarization: Climate change discussions are increasingly framed
through ideological lenses, with various interests distorting factual information.

The media, both traditional and digital, plays a dual role in this context. While it is essential
for spreading climate-related information, it also faces criticism for its limitations. Research,
including that by Boykoff and Boykoff (2004), has highlighted the media's tendency to
portray climate science as a contentious debate rather than a well-established scientific
consensus, a phenomenon known as "balance as bias." This journalistic practice of giving
equal weight to both sides, even when the scientific evidence strongly favors one perspective,
has led to audience confusion and hindered timely action.

Media attention to climate issues often surges during prominent events such as international
conferences (e.g., COP summits), natural disasters (e.g., floods, wildfires), or significant
political changes. However, this coverage is typically sporadic and lacks consistency, rarely
addressing systemic challenges, long-term climate adaptation strategies, or localized effects.

In the Indian media environment, coverage exhibits consistent trends. Although climate
change has gained recognition as a significant issue, the reporting remains predominantly
reactive and focused on urban areas. News headlines frequently emphasize air pollution in
Delhi, political statements regarding renewable energy, and international climate
negotiations. In contrast, vital topics such as agrarian distress, water disputes, climate-
induced migration, and rural resilience receive insufficient attention. When these subjects
are covered, they often lack personal narratives and fail to connect climate change with
underlying structural inequalities.



Consequently, the media's function extends beyond mere information dissemination; it also
involves framing and prioritizing climate-related issues. The manner in which stories are
presented, the terminology employed, and the sources referenced all play a crucial role in
shaping public perception and, consequently, influencing climate action.

2.3 Media Theories and Frameworks

Numerous foundational theories in media and communication provide valuable insights into
the representation and interpretation of environmental and climate issues:

- Agenda-Setting Theory (McCombs & Shaw): This theory posits that while the media may
not dictate what individuals should think, it significantly shapes the topics they consider
important. The prevalence and visibility of climate-related news can thus influence both
public opinion and political agendas.

- Framing Theory (Goffman, Entman): This theory focuses on the manner in which stories
are constructed. For instance, the media can depict a flood either as a natural disaster or as a
crisis stemming from inadequate urban planning. Each framing leads to distinct
interpretations, emotional responses, and policy consequences.

- Narrative Paradigm Theory (Walter Fisher): This theory suggests that humans
inherently engage in storytelling to make sense of their experiences. In the context of climate
issues, narratives centered on loss, resilience, or innovation tend to resonate more profoundly
than abstract statistics.

- Encoding/Decoding Model (Stuart Hall): This model underscores that audiences are not
merely passive consumers of information. Rather, they actively interpret and negotiate
meanings based on their cultural backgrounds, personal experiences, and belief systems. This
dynamic helps clarify why identical media content can elicit varied interpretations among
different audience groups.

Grasping these theories is essential for this research, which seeks to evaluate not only the
messages conveyed about climate justice but also the ways in which these messages are
interpreted by audiences, particularly within a diverse and stratified society such as India.

2.4 Representation of Marginalized Voices
A significant and ongoing criticism of climate journalism is the inadequate representation of

marginalized groups. Various content analyses conducted across diverse media platforms
indicate that climate reporting predominantly emphasizes:

. Experiences from urban areas
. Voices from scientific and bureaucratic sectors
. Political leaders from elite backgrounds

In contrast, individuals such as women, rural communities, Dalits, Adivasis, and informal
workers are often overlooked or depicted merely as passive victims. When communities
affected by climate change are included in narratives, they are frequently portrayed without



agency. The focus of these stories tends to be on their hardships—such as crop failures,
inundated homes, and displacement—while neglecting to acknowledge local adaptation
efforts, traditional ecological wisdom, and the resilience of communities.

Furthermore, the ownership of media and the political economy play a significant role in
shaping content decisions. In India, numerous media organizations rely substantially on
advertising revenue from sectors such as construction, automotive, and fossil fuels. This
financial dependency constrains critical journalism regarding corporate environmental
infractions.

Additionally, political polarization affects editorial decisions, particularly in televised
discussions or opinion pieces, where climate-related topics are frequently simplified into
ideological slogans. The omission or superficial inclusion of marginalized viewpoints
results in a distorted narrative that neglects the systemic aspects of climate vulnerability and
silences the communities that have firsthand experience with environmental changes.

2.5 Gaps in Current Literature

Although environmental communication is a growing area of academic inquiry, significant
gaps persist, particularly within the Indian context:

1. Regional Emphasis: The majority of research on climate communication is predominantly
focused on the Global North. There is a notable deficiency in studies that specifically address
India’s regional diversity, linguistic variety, and media differences.

2. Audience-Focused Research: A considerable portion of existing literature emphasizes
media production and content analysis. In contrast, there is a scarcity of research
investigating how audiences interpret, understand, and interact with climate-related messages,
particularly across different class, caste, and rural-urban divides.

3. Digital Media and Environmental Justice: The emergence of social media, citizen
journalism, and digital storytelling has transformed the media landscape. However, there is
limited academic exploration of how these platforms affect discussions surrounding
environmental justice. It is essential to examine the role of memes, short videos, hashtags,
and algorithmic amplification in shaping public perceptions.

4. Intersectional Framework: Environmental justice is fundamentally intersectional,
encompassing factors such as gender, caste, age, and geography. Nevertheless, few studies
explicitly incorporate intersectionality as a foundational framework in climate
communication research.

This study aims to address these deficiencies by utilizing a mixed-methods approach that
integrates media content analysis with audience reception studies. Additionally, it critically
engages with emerging trends in digital media and investigates how media narratives
correspond with or diverge from the lived experiences of environmental vulnerability and
resistance.



Chapter 3: Objectives of the study
3.1 Introduction

The aim of scholarly research is shaped by clearly articulated objectives that steer the
processes of data collection, analysis, and interpretation. This chapter delineates the primary
and secondary objectives of the current study, promoting clarity and concentration during the
research endeavour. It acts as a framework for the research design, ensuring that the study's
goals are in harmony with its anticipated outcomes.

3.2 Primary Objective

The primary objective of this study is to conduct a critical analysis of how environmental
justice is portrayed in media narratives concerning climate change. This overarching aim
integrates both qualitative and quantitative methodologies, connecting the fields of
communication studies with environmental advocacy and societal perceptions.

3.3 Secondary Objectives
In order to achieve the primary aim, the following specific objectives have been established:

* To examine how different media platforms—print, broadcast, and digital—construct
narratives about climate change within the Indian context.

* To evaluate public perceptions of the media's effectiveness and credibility in
communicating climate issues.

* To assess the representation of marginalized communities in climate change reporting.

* To investigate the function of social media as a means of promoting awareness of
environmental justice.

* To analyze the differences between traditional and contemporary media platforms in the
realm of environmental journalism.

* To identify recurring themes, gaps, and biases in media narratives concerning climate
Jjustice.

* To develop a set of recommendations aimed at improving the media's role in climate
communication.

3.4 Relevance of Objectives to the Study

These goals are grounded in the multifaceted aspects of climate change, which encompass
environmental science, media narratives, and social equity. By implementing these goals, this
research seeks to enhance both scholarly discussions and practical advancements in the
reporting and comprehension of environmental justice.



Chapter 4: Hypotheses of the study
4.1 Introduction

Hypotheses provide provisional explanations for observed phenomena and play a crucial role
in directing empirical research. This chapter presents testable hypotheses that are formulated
based on the study's objectives and a review of existing literature. These hypotheses are
designed to evaluate the effectiveness of media, differences in perception, and the
prominence of environmental justice issues across various platforms.

4.2 Formulation of Hypotheses

Drawing from the thematic content analysis and the findings of the survey, the following
hypotheses have been developed:

H1

A notable disparity exists in the public's perception of climate change reporting between
traditional media outlets (such as television and newspapers) and digital platforms (including
social media and online news sites).

H2

The representation of climate change in media fails to adequately reflect the experiences of
marginalized or vulnerable communities impacted by environmental degradation.

H3

Individuals who engage more frequently with social media are more likely to be informed
about environmental justice issues compared to those who primarily rely on traditional media
sources.

H4

The manner in which climate change is framed in media significantly shapes public opinion
regarding climate policies and issues of environmental justice.

HS

Individuals with higher educational attainment tend to be more critical of the media's
effectiveness in communicating climate-related issues than those with lower levels of
education.

4.3 Hypotheses Rationale

Each hypothesis represents a unique aspect of the research, encompassing media type,
representation, public perception, and demographic variables. The purpose of these
hypotheses is to be confirmed or disproven through the analysis of survey data and the
thematic assessment of case studies.

4.4 Scope of Hypothesis Testing



Although the study predominantly employs a qualitative approach, these hypotheses serve as
the foundation for the quantitative survey. They provide a framework for the statistical
analysis and guarantee that the results are derived in a systematic manner.



Chapter 5: Methodology
5.1 Research Design

This research is grounded in a constructivist epistemology, which acknowledges that
individuals derive meanings from media messages influenced by their unique social and
cultural contexts. Consequently, the study utilizes a mixed-methods approach, combining
quantitative survey data with qualitative thematic analysis to achieve both comprehensive
empirical insights and rich contextual understanding.

A cross-sectional methodology was implemented, gathering data at a specific moment to
assess contemporary perceptions. The exploratory nature of the design focuses on identifying
patterns, preferences, and critiques rather than on hypothesis testing.

5.2 Participants

Over 50 individuals took part in the study, with ages spanning from 18 to 54 years. The
majority of participants were either university students or early-career professionals, all
holding at least a bachelor's degree. The participants were drawn from multiple states across
India, predominantly from urban or semi-urban areas. Although this sample may not be
entirely representative, it provides significant insights from an educated and media-savvy
demographic.

5.3 Data Collection Tools

e Online Questionnaire: An online questionnaire was administered through Google Forms,
featuring over 20 questions that included multiple-choice items, Likert scales, and open-text
responses. The topics addressed in the questionnaire encompassed:

- Patterns of media consumption

- Levels of trust in various information sources

- Perspectives on the representation of justice

- Readiness to engage in action

e Data Software: For data management and analysis, Excel and SPSS were utilized for data
cleaning and processing. Visual representations were created through charts, while open-

ended responses were manually coded using thematic clustering techniques.

5.4 Data Analysis

¢ Quantitative Analysis: Descriptive statistics, including counts, percentages, and bar
charts, were employed to encapsulate responses concerning media exposure, preferred
platforms, and perceived effectiveness.



¢ Qualitative Analysis: Thematic coding of open-ended questions facilitated the
identification of significant narratives regarding representation gaps, emotional
reactions to media, and demands for change.

This two-pronged methodology enabled a comprehensive interpretation of both trends and
nuances in audience viewpoints.

5.5 Ethical Integrity

e All participation was voluntary and anonymous.

e No sensitive personal data was collected.
e Informed consent was implied through submission of the form.

e Data has been stored securely and is used solely for academic purposes.

5.6 Limitations of the Methodology

The use of a questionnaire facilitated extensive participation; however, several limitations
were identified:

* A bias towards urban respondents stemming from the digital distribution method.

» Language constraints, as the questionnaire was available only in English, potentially
excluding non-English speakers.

* The possibility of self-reporting bias in responses related to awareness and behaviour.

* The sample may not accurately reflect the demographics of rural or older populations
in India.

Notwithstanding these limitations, the data offers significant insights into the views and
expectations of young, media-savvy Indians concerning climate and justice reporting.

5.7 Summary

This chapter established the methodological framework for the study. By employing a
structured, questionnaire-based survey, the research was able to obtain a thorough
understanding of how contemporary Indian audiences perceive and interpret climate change
and environmental justice. The subsequent chapter will present and analyze the findings,
connecting them to the literature and theoretical frameworks previously discussed.



Chapter 6: Data Analysis and Interpretation

This chapter presents a comprehensive analysis and interpretation of the primary data
gathered via a structured survey conducted through Google Forms. The objective is to
critically assess individuals' perceptions of media coverage regarding climate change and its
correlation with principles of environmental justice. The data sheds light on audience
awareness, media consumption patterns, and the perceived efficacy of different platforms in
portraying climate issues and the experiences of marginalized communities.

6.1 Demographic Overview

A total of 52 individuals took part in the survey. The demographic analysis encompasses three
primary aspects: age, education level, and geographic region. Gaining insight into these
demographics is essential for contextualizing media consumption patterns and levels of
environmental consciousness.

6.1.1 Age Distribution
e 1825 years: 61.5%
e 2635 years: 23.1%
e 3645 years: 9.6%
o 4655 years: 5.8%

A considerable number of participants are within the 18—24 age range, indicating that the
study predominantly reflects the viewpoints of young adults. This observation corresponds
with the increasing global trend where youth are recognized as prominent advocates for
climate action. A lesser number of respondents are from the 25-34 and 45-54 age brackets,
suggesting some generational diversity, albeit with a predominant focus on the younger
demographic. This trend points to a respondent group that is likely more engaged with digital
platforms and attuned to current issues, including climate change. Additionally, younger
individuals tend to be more discerning regarding media portrayals and access information
through various digital channels.

Table 6.1: Age Group Distribution of Respondents

Age Group | Number of Respondents

18-24 40

25-34 2

45-54 1




Figure 6.1: Age Group Distribution of Respondents
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e The predominant age group among respondents is 18 to 24 years, highlighting
significant engagement from the youth demographic.

e Additionally, a small number of participants belong to the 45 to 54 age range,
suggesting the presence of some intergenerational viewpoints.

6.1.2 Education Level
e Bachelor’s degree: 63.5%
o Postgraduate degree: 32.7%
o Higher Secondary (12th grade): 3.8%

Most participants hold at least a Bachelor’s degree, with some indicating they have pursued
postgraduate studies. This level of education implies that the respondents are equipped with
the literacy skills necessary to engage with and critically assess media related to climate
issues. Furthermore, it provides a basis for grasping intricate subjects like environmental
justice and the framing of media narratives. The presence of a well-educated sample indicates
an audience that is relatively knowledgeable. The educational qualifications of the
participants are essential, as they influence media literacy, understanding of environmental
matters, and the ability to critically interact with content.



Figure 6.1.2 Education Level of Respondents
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e The majority of participants possess a Bachelor’s Degree, which is consistent
with your research focus on young adults.

e Alesser number indicated having completed High School or pursued
Postgraduate education.

6.2 Media Consumption and Information Sources

6.2.1 Primary Sources of Climate Information

e Inresponse to inquiries regarding the primary sources of their climate-related
knowledge, respondents predominantly identified social media as the leading
platform. This finding is significant, as social media serves as a venue for swift
information sharing while also being susceptible to the spread of misinformation.
Although conventional sources such as television news and news websites continue
to be important, they are increasingly eclipsed by the dominance of digital-first
platforms. The data highlights notable differences in the utilization of various
platforms:

e Social Media (Instagram, Twitter, Facebook): 88.5%
e  YouTube / Video-based platforms: 71.2%

e Online News Portals: 63.5%



o Television News: 40.4%
o Print Newspapers: 15.4%
o Radio / Podcasts: 7.7%

Interpretation: Digital platforms have emerged as the primary source for climate-related
information. The influence of social media personalities, along with the popularity of reels,
short videos, and peer-to-peer sharing, has facilitated the swift spread of information.
Nevertheless, issues regarding misinformation and shallow reporting continue to be a

concern.

Table 6.2.1: Primary Source of Climate Change Information

Primary Information Source

Number of Respondents

Social Media 20
Online News Website 14
Television News 5
Newspapers/Magazines 2
Scientific Reports/Research Papers 1
Mixed/Avoid Media 1




Figure 6.2.1 : Platforms Used for Climate Change News
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e Social media leads the rankings, highlighting its significant role in influencing
public perception.

e Following closely are news websites and television news, which indicate a
continued dependence on conventional media outlets.

e Although less prevalent, scientific journals and podcasts are also part of the
media landscape.

6.2.2 Frequency of Exposure

A majority of participants indicated that they encounter climate-related news on an
occasional basis, while a smaller number reported seeing it "frequently" or "very frequently.”
This sporadic exposure suggests that climate change may not be a consistently prioritized
subject in various media outlets. Additionally, it may indicate possible audience fatigue or
varying levels of editorial focus on the issue..

Content encountered was mostly:

o Disaster-focused (e.g., floods, wildfires): 58%



e Policy-related (government/environmental legislation): 22%
o Climate activism: 15%

o Community resilience stories: 5%This suggests a reactive approach to climate
coverage, with emphasis on crisis reporting rather than preventive.

Table 6.2.2 : Frequency of Climate Change News Consumption

Frequency Number of Respondents
Weekly 16

Monthly 9

Daily 9

Rarely 8

Never 1

Figure 6.2.2: Frequency of Climate Change News Consumption
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This chart illustrates the frequency with which respondents encounter news related to
climate change:

. The majority report seeing it '""Occasionally," indicating a moderate level of
exposure.
. A smaller number experience it ""Very Frequently' or '""Rarely," suggesting

potential for greater visibility.



6.2.3 Perceived Quality of Media Coverage

When asked about trust in media:

e Moderately Trustworthy: 50%
o Highly Trustworthy: 13%

e Untrustworthy: 37%

Participants identified political bias, selective narratives, and insufficient local

representation as significant factors contributing to their distrust. There is a prevalent

perception that mainstream media tends to prioritize elite perspectives, thereby marginalizing

grassroots voices and local issues.

Figure 6.2.3: Perception of media coverage on climate change

Number of Respondents

Perception of Media Coverage on Climate Change

&
o

> S
& &
DO

17.5

15.0

12.5

10.0

7.5

5.0

2.5

0.0

)
& o

3 < <
. q}_eu < 4‘2’6 A&

Coverage Quality

Respondents' views on the coverage of climate change by mainstream media are as
follows:

* The majority assessed it as ""Moderate," suggesting that although the media does
cover climate-related issues, the treatment often lacks thoroughness and consistency.

* Alimited number rated it as ""Excellent," whereas others tended to categorize it
as "Poor" or "Below Average."



6.2.4 Politicization of Climate Change

A significant proportion of respondents concurred that climate change is frequently subject to
political framing in the media. This observation aligns with academic apprehensions
regarding the media's role in transforming environmental matters into contentious political
arenas, potentially leading to a division in public opinion and diminishing the urgency for
collective action.

Figure 6.2.4: Perception of climate change politicization in media
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e A majority of participants perceive that the media politicizes climate change,
which supports the conclusions drawn in Chapter 5 regarding public scepticism
and media partiality.

e This perspective is crucial for examining how the framing of issues and political
motivations can distort narratives surrounding climate change, particularly in
the context of environmental justice.

6.2.5 Representation of Environmental Justice

Marginalized Communities in Media

Participants predominantly expressed the view that marginalized groups are inadequately
represented in media discussions regarding climate change. The majority of feedback
indicated either "poor" or "moderate" levels of representation. This suggests a significant gap
between the experiences of those most impacted by climate-related events—such as rural
farmers, indigenous communities, and low-income urban residents—and the prevailing
narratives found in mainstream media.



A significant 76.9% of participants expressed the view that tribal, rural, and low-income
communities are inadequately represented in discussions surrounding climate issues.
Furthermore:

* A mere 9.6% believed that the media provides equitable representation for these
communities.

* 13.5% were either uncertain or perceived the content as merely tokenistic.
Qualitative responses revealed concerns about:

* A focus on urban narratives.

» An absence of content in regional languages.

* Depictions of vulnerability that rely on stereotypes, failing to highlight resilience or agency.

Figure 6.2.5: Visibility of Marginalized Communities in Media Reporting
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Participants predominantly believe that the media fails to sufficiently represent
marginalized communities impacted by climate change:

* A significant number rated the representation as “Poor” or “Moderate.”

* Only a small fraction assessed it as “Good” or “Excellent.”

Who Is Being Left Out?

Responses to the question regarding the most overlooked groups in climate reporting often
highlighted the following categories:

* Indigenous communities

* Rural populations



* Low-income urban families
» Coastal residents and island nations

This indicates that participants recognize the disparities in geographic and socio-economic
representation within environmental reporting.

6.3 Media Effectiveness and Engagement

Participants were surveyed on whether media messaging promotes climate action. A
majority of respondents agreed that it does, referencing instances such as public awareness
initiatives, school strikes, and climate demonstrations. Conversely, some individuals
expressed concerns that the messaging often lacks clarity and urgency, which may hinder
its ability to inspire change.

When inquired about the most effective formats for climate communication, videos,
infographics, and documentaries were identified as the preferred options. These formats
were regarded as emotionally compelling and more comprehensible, especially when
accompanied by relatable narratives.

In terms of storytelling methods, respondents emphasized the effectiveness of personal
anecdotes, visual storytelling, and solution-oriented reporting as the most captivating. These
findings indicate a preference for empathetic and constructive narratives that transcend
negative headlines.

e  Would like more content on local solutions: 84.6%
o Follow climate-focused NGOs or activists: 48.1%

e Shared climate-related posts in last month: 67.3%

There is a clear desire for actionable and inspiring content, including:
e (ase studies of renewable energy initiatives
e Youth-led movements
e Policy success stories

o DIY sustainability practices

Table 6.3: Perception of Media Coverage Effectiveness

Effectiveness of Messaging Number of Respondents

Somewhat effectively 16




Neutral 16
Not very effectively 6
Yes, very effectively 4
No, not at all 1

Figure 6.3: Perception of Media Coverage Effectiveness
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e A significant portion of the population holds the view that media communications
regarding climate change do motivate individuals to take action, whether by
influencing policy decisions or prompting personal behavioral adjustments.

e Nevertheless, a considerable minority either contests this perspective or perceives
the encouragement as insufficient, indicating a need for more compelling calls to
action.

6.4 Gaps Identified by Respondents

Responses to open-ended questions indicated that individuals desire:

. An increase in local impact narratives

. Enhanced reporting on adaptation strategies

. Improved integration of evidence-based solutions
. Verified information to counter misinformation

Furthermore, numerous respondents voiced apprehension that the media frequently
prioritizes sensationalism or political agendas over clear scientific communication and
narratives focused on human experiences.



Chapter 7: Conclusion and Recommendations

This chapter offers a thorough examination of the empirical results obtained from the survey
associated with this research. It integrates audience perceptions with the theoretical
frameworks previously outlined and considers the wider implications for climate
communication and environmental justice in India.

7.1 Overview of Key Findings

The survey findings indicate that a significant portion of participants predominantly utilizes
social media platforms, including Instagram, YouTube, and Twitter (X), to obtain updates and
information about climate change. This trend is particularly pronounced among individuals
aged 18 to 30, suggesting a generational shift in how information is consumed. Although
traditional media outlets like newspapers and television are not entirely irrelevant, they are
increasingly perceived as secondary sources, primarily effective for providing surface-level
awareness rather than fostering in-depth engagement.

Participants reported a moderate level of exposure to climate-related content, with many
indicating that they encounter such information sporadically rather than on a regular basis.
This irregular exposure leads to superficial engagement; while audiences may be aware of
significant global climate events or national air pollution figures, they often lack a
comprehensive understanding of local environmental challenges or community-based climate
resilience initiatives.

When evaluating the media's role in addressing climate change, responses reflected a range of
opinions. While there was a consensus that the media contributes to raising awareness, many
respondents expressed concerns regarding its lack of depth, clarity, and consistency.
Additionally, a notable sentiment emerged that media discussions frequently politicize
environmental issues, framing them in ways that align with partisan agendas rather than
fostering a comprehensive understanding of the subject.

7.2 Media Effectiveness

Although the media's significant role in climate discussions is acknowledged, its practical
impact is often found lacking. Survey respondents consistently highlighted concerns
regarding the superficiality and bias present in media coverage. Many expressed skepticism
towards mainstream outlets, noting that climate-related reporting tends to gain attention
primarily during disasters or major events—such as floods, heatwaves, or international
climate conferences—before receding into obscurity.

Participants expressed a desire for continuous, in-depth reporting that not only elucidates the
causes and effects of climate change but also explores local case studies, policy initiatives,
and ongoing solutions. This sentiment aligns with previous critiques in the literature, which
characterize media coverage as episodic rather than thematic or investigative.

7.3 Importance of Solutions-Based Reporting



A common request highlighted in the survey responses was for content that is more optimistic
and constructive. Respondents expressed a clear sense of weariness with the continuous

stream of negative narratives, which often lead to feelings of helplessness and disengagement
rather than encouraging active participation. In contrast, there was significant enthusiasm for:

* Narratives showcasing communities successfully adapting to environmental challenges.

* Innovations in sustainable practices related to agriculture, water management, and
renewable energy.

* Local and state policies that have produced favorable environmental results.
* Coverage of youth-led activism and initiatives focused on environmental education.

This reflects a growing global movement towards solutions journalism, which aims not only
to identify issues but also to highlight effective solutions. Participants noted that such content
fosters personal engagement, enhances empathy, and cultivates optimism—essential elements
for driving behavioral change.

7.4 Theoretical Convergence

The findings derived from the survey provide strong support for several fundamental
media theories.

- Agenda-Setting Theory is corroborated by the observation that media coverage
shapes public perceptions of importance, even when individuals do not engage with
the intricate details. A number of respondents acknowledged their awareness of
specific environmental issues—such as air pollution in Delhi or glacier melting in
Uttarakhand—primarily due to the significant media focus these topics received at
particular times.

- Framing Theory is illustrated by the way participants understand the climate crisis.
The majority indicated that the news they consume presents climate change as a
disastrous and uncontrollable phenomenon, rather than emphasizing its connections to
policy, behavior, and governance. Few narratives provide a long-term outlook or
address the underlying social inequalities associated with the issue.

- Cultivation Theory is also supported by these findings. Continuous exposure to
negative and alarmist climate narratives has been reported to foster feelings of
helplessness and emotional exhaustion among many respondents. Over time, such
portrayals diminish the perceived urgency and personal significance of climate change
for the public.

- Stuart Hall’s Encoding/Decoding Model is crucial in elucidating the differences in
audience interpretations. The responses indicated that while some individuals decode
climate messages through an environmentalist perspective, others view them through



political or economic lenses, highlighting the varied reception influenced by factors
such as ideology, education, and geographical location.

7.5 Politicization of Climate Discourse

A considerable number of participants expressed apprehensions regarding the growing
politicization of climate discourse in India. Many respondents believed that environmental
issues are frequently interpreted and reported through a partisan framework, either exploited
for political gain or overlooked due to economic motivations.

For example, government-led afforestation initiatives and river-cleaning projects were
regarded more as public relations strategies than as authentic efforts to address environmental
challenges. This divisive perspective often obscures the complex realities of climate change,
eroding trust in both institutions and media outlets.

Furthermore, mainstream media was seen as reflecting the concerns of the elite—focusing on
urban heatwaves, vehicle emissions, and corporate sustainability—while neglecting critical
issues such as rural droughts, Adivasi forest rights, and the livelihoods of fishing
communities.

7.6 Rise of Alternative Media

A significant observation from the study was the increasing inclination of younger
demographics towards alternative media. Participants frequently cited YouTube explainers,
Instagram infographics, and Twitter threads produced by independent journalists or
environmental advocates as their preferred sources for detailed and current climate-related
information.

These platforms are generally more user-friendly, visually appealing, and interactive. They
also tend to highlight underrepresented voices, provide grassroots insights, and merge
activism with narrative techniques. Nevertheless, participants recognized the potential
dangers linked to such content, primarily concerning misinformation, insufficient
verification, and occasional oversimplification.

This trend reflects a diminishing trust in traditional media and the rise of decentralized,
participatory communication networks.

7.7 Environmental Justice and Media Accountability

The survey ultimately highlighted a significant discontent regarding the portrayal of
marginalized communities in climate-related narratives by mainstream media. Participants
pointed out that the challenges faced by Adivasi populations, rural water shortages, and the
vulnerabilities experienced by women and low-income urban workers receive insufficient
attention.



When these groups are mentioned, they are frequently depicted in passive roles, either as
victims of disasters or as beneficiaries of assistance. Their active resistance efforts, traditional
knowledge systems, and strategies for adaptation are largely overlooked. This omission has
serious implications:

. It diminishes the pressure on policymakers to tackle systemic inequalities.
. It restricts the public’s comprehension of climate vulnerability.
. It misrepresents the reality of those most affected by the climate crisis.

The media's inadequate representation of environmental justice leads to a poorly informed
public, ineffective policy responses, and a lack of engagement among citizens.

7.7 Conclusion

This research aimed to investigate the portrayal of climate change and environmental justice
in Indian media, as well as how audiences perceive and engage with these portrayals.
Utilizing primary data obtained from surveys and contextualized within the framework of
existing literature and media theory, the findings reveal a significant gap between media
practices and public expectations.

Although the media has the capacity to act as an effective conduit for connecting scientific
insights, policy discussions, and public involvement, its actual effectiveness is frequently
hindered by political biases, a focus on elite perspectives, episodic reporting, and a lack of
diverse voices. The notion of environmental justice, which is crucial for fair climate
discussions, is often inadequately represented, misrepresented, or completely overlooked in
mainstream narratives.

Feedback from audiences indicates that, despite an increase in climate awareness, the depth
and inclusivity of this awareness are still lacking. Participants express a desire for storytelling
that is more accessible, balanced, and centered on community perspectives, accurately
reflecting the diverse realities of India's climate crisis.

7.7 Recommendations

The following actionable recommendations are suggested to improve climate communication
and media accountability in India, based on the research findings:

1. Elevating Underrepresented Voices

* Highlight narratives from Indigenous groups, women, farmers, and rural communities
impacted by climate change.

* Employ participatory journalism methods and local correspondents to ensure genuine
representation.



* Incorporate regional languages and cultural references to enhance relatability.
2. Journalism Focused on Solutions

* Emphasize successful initiatives—community-driven conservation efforts, youth activism,
innovative policies, and sustainable economic practices.

* Develop content that motivates action and presents models that can be replicated.

* Collaborate with research institutions to translate academic insights into accessible public
narratives.

3. Addressing Misinformation

» Work alongside fact-checkers and environmental specialists to validate information.

* Foster climate literacy through explanatory articles and segments that debunk myths.

* Advocate for social media platforms to monitor and label climate-related misinformation.
4. Empowering Youth and Community Voices

» Create opportunities for student environmental organizations, citizen journalists, and
grassroots activists.

* Offer journalism workshops on environmental storytelling at educational institutions.

* Organize competitions, fellowships, or campaigns to encourage youth-generated content on
climate issues.

5. Investing in Visual and Multimedia Storytelling

» Utilize the emotional and narrative strength of short documentaries, animations, and
podcasts.

* Implement immersive formats such as photo essays or 360° videos to showcase lesser-
known regions.

» Adapt content for mobile-first audiences, particularly in semi-urban and rural settings.
6. Training Journalists and Reforming Institutions

* Conduct regular training workshops for journalists and editors on climate science,
intersectional justice, and ethical reporting practices.

* Establish guidelines for inclusive environmental journalism.
» Promote diversity within newsrooms to enhance sensitivity to marginalized perspectives.
7. Collaborative Partnerships

* Forge alliances with academic institutions, non-governmental organizations, and local
governance bodies to collaboratively develop narratives.



* Create fellowship programs for journalists working in areas most affected by climate
change.

* Promote knowledge sharing between scientists and narrative creators.

8. Enhancing Media Literacy

* Initiate campaigns aimed at educating the public on how to critically evaluate
environmental news.

* Collaborate with educational institutions to implement modules focused on climate
communication.

» Encourage discussions between communities and media professionals through town hall
meetings and feedback opportunities.

This research serves as a foundation for rethinking Indian climate journalism, positioning it
not merely as a reporting mechanism but as a powerful instrument for justice, resilience, and
collective action. The future demands inclusive storytelling, accountability from institutions,
and change driven by the community.



Chapter 8: Case Studies — Media and Environmental Justice in Action
8.1 Case Study 1: Narmada Bachao Andolan (India)

The Narmada Bachao Andolan (NBA), led by activists such as Medha Patkar, arose in
response to the extensive displacement resulting from the Sardar Sarovar Dam project on the
Narmada River. Central to the NBA's mission was not only the opposition to forced
relocations but also a vigorous call for justice, human rights, and fair development. However,
mainstream media, especially during the late 1980s and 1990s, frequently echoed the state's
narrative of development, portraying the dam as a national asset without adequately
scrutinizing the associated social repercussions.

Media coverage tended to be sporadic and event-focused, primarily highlighting protest
demonstrations or notable arrests, while often neglecting to provide a comprehensive
understanding of the ongoing struggles faced by displaced tribal populations. The lack of
sustained investigative journalism enabled policymakers to dominate the discourse
surrounding "progress" and "national interest."

In contrast, alternative media outlets, including independent documentaries like Franny
Armstrong's Drowned Out, regional journalism, and citizen reporting, played a crucial role
in fostering awareness. These platforms not only reported on grassroots experiences but also
made complex technical and policy discussions more accessible to broader audiences. They
were vital in illustrating how environmental degradation and displacement disproportionately
impacted marginalized groups—those with minimal institutional representation.

The NBA case serves as a clear illustration of media bias towards neoliberal
developmentalism, where infrastructural advancement is often idealized, while grassroots
opposition is either marginalized or criminalized. This situation highlights the media's dual
role: as a tool of state dominance or as a conduit for the voices of the marginalized.

8.2 Case Study 2: Standing Rock Protests (USA)

The resistance of the Standing Rock Sioux Tribe against the Dakota Access Pipeline
(DAPL) in North Dakota represents a significant moment in the convergence of Indigenous
rights, environmental justice, and digital activism. Initially overlooked by mainstream
American media, the movement gained momentum largely due to advancements in digital
communication. Activists, supporters, and protesters utilized smartphones, livestreaming, and
social media to disseminate real-time evidence of police violence, community strength, and
environmental hazards.

A key development was the rise of hashtags such as #NoDAPL, which not only facilitated
online solidarity but also circumvented traditional media channels, delivering unfiltered
visual documentation of events directly to the public. Influencers, environmental groups, and
celebrities played a crucial role in amplifying these narratives, compelling major news
organizations like CNN and The New York Times to broaden their coverage.

Moreover, the media's involvement transformed the discourse from a "local pipeline issue'
into a global dialogue concerning Indigenous sovereignty, environmental destruction, and



climate justice. The narratives shared were both emotional and multifaceted, intertwining
personal stories with historical injustices and future implications.

The Standing Rock situation illustrates how digital media empowers communities to
reclaim their narratives and confront existing power dynamics. It also highlights the
changing function of media—from a role of gatekeeping to one of opening gates—and
underscores how the virality of content can draw systemic attention to issues that institutional
journalism may overlook.

8.3 Case Study 3: Delhi’s Air Pollution Crisis

Delhi's air pollution crisis serves as a domestic illustration of environmental injustice
intertwined with urban inequality. During winter months, the air quality index (AQI)
frequently exceeds 500, drawing global attention to the capital's hazardous pollution levels.
However, media coverage has historically followed a predictable cycle—intensifying in
November and diminishing by January—often lacking in consistent monitoring or critical
analysis of underlying issues.

It was only through persistent advocacy from civil society, legal actions (such as directives
from the Supreme Court), and international scrutiny that mainstream media began to adopt a
more investigative approach. Reports started to delve into the fundamental causes of
pollution, including vehicular emissions, agricultural burning in Punjab and Haryana,
industrial activities, construction dust, and socio-political inertia.

Notably, some media narratives began to address inequalities, such as the contrast in air
quality exposure between individuals in air-conditioned offices and those working
outdoors, like street vendors and rickshaw pullers. Vulnerable populations, including
children, the elderly, and low-income groups, were identified as the most affected.
Concurrently, the media began to highlight citizen-led air quality monitoring initiatives, eco-
innovations from startups, and urban greening projects.

This situation exemplifies a transition from problem-focused to solution-oriented
journalism, a crucial development for effective environmental communication. It also
demonstrates how urban environmental issues are often framed through a class lens, with
media interest being more readily piqued by the discomfort of the upper class than by the
struggles of the working class.

8.4 Additional Case Study: Cyclone Amphan and Media Silence

In May 2020, Cyclone Amphan wreaked havoc across West Bengal and Bangladesh,
resulting in significant loss of life, widespread displacement, and severe environmental
damage. However, the extensive coverage of this disaster was overshadowed by the national
media's preoccupation with the COVID-19 pandemic and prevailing political narratives.

This event highlights the disparities in visibility within environmental journalism, where
disasters occurring in urban centers receive more attention, while climate-related crises in the
Global South are often overlooked. Regional newspapers and grassroots media emerged as
vital sources of accurate, empathetic, and ongoing coverage, focusing on the heightened



vulnerabilities of low-income coastal communities already grappling with issues such as
migration, rising sea levels, and inadequate infrastructure.

Amphan underscores the challenge of environmental reporting fatigue, illustrating a
tendency to address nature-related disasters in isolation, without linking them to broader
issues of human development, failures in climate policy, or systemic neglect.

8.5 Media Recommendations Framework

Drawing from these examples, a practical and ethical framework for media involvement in
environmental justice encompasses the following elements:

Ethical Reporting Standards

* Emphasize accuracy, balance, and contextual understanding.
* Refrain from alarmist or sensationalist narratives.

* Recognize and disclose any editorial biases.

Diversity in Sources

* Elevate the voices of Indigenous peoples, Dalits, tribal communities, and grassroots
organizations.

* Engage with community leaders in addition to officials and experts.

* Highlight the perspectives of women and youth, who are frequently marginalized in
mainstream discussions.

Transparency and Responsibility

* Distinguish clearly between opinion and factual reporting.

* Reveal any affiliations or sponsorships that could affect the integrity of the reporting.
* Promptly include corrections and updates as necessary.

Visual and Digital Communication

* Employ infographics, maps, and data-driven storytelling to illustrate climate-related
impacts.

» Utilize various multimedia formats (such as podcasts, videos, and social media content) to
enhance accessibility.

* Translate materials into local languages to address information gaps.
Policy Engagement

* Clarify complex policy issues while maintaining essential nuances.



* Track the implementation of policies and evaluate their effects based on community
feedback.

* Serve as a conduit between scientific knowledge, policy-making, and public
comprehension.

8.6 Limitations and Delimitations
Limitations

e The chosen case studies predominantly emphasize India and North America, which
may overlook regional contexts in Africa, Latin America, and Oceania.

e The analysis is limited by the availability of secondary data and does not
incorporate ethnographic fieldwork.

e Furthermore, the social media data relies on trend observations instead of

comprehensive computational analysis.

Delimitations

e The research concentrates on the portrayal of media rather than the results of
environmental policies.

e It highlights narratives presented to the public while omitting the internal
processes of journalism.

® The examination intentionally focuses on prominent movements to investigate the
development of narratives, rather than on lesser-known or underreported events.
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Appendices

Survey Questionnaire

» Demographic Information (For Contextual Analysis)
1. What is your age group?
0 18-24
025-34
0 35-44
0 45-54

0 55+

2. What is your highest level of education?
o High School

o Bachelor’s Degree

o Master’s Degree

o PhD or Higher

o Other (please specify)

3. What is your primary source of climate change-related information?
o Television News

o Newspapers/Magazines

o Social Media

o Online News Websites

o Scientific Reports/Research Papers

o Other (please specify)

» Media Representation of Climate Change

4. How frequently do you come across climate change-related news in the media?



o Daily

o Weekly
o Monthly
o Rarely

o Never

5. How well do you think mainstream media covers climate change issues?
o Very well

o Moderately well

o Neutral

o Poorly

o Very poorly

6. Which aspects of climate change do you see covered most frequently in the media?
(Select all that apply)

o Extreme weather events (hurricanes, floods, wildfires)

o Government policies and global summits (e.g., COP meetings)

o Corporate and industrial responsibility

o Climate activism and protests

o Indigenous and marginalized community perspectives

o Scientific advancements and solutions

o Other (please specify)

7. Do you think climate change is often politicized in the media?
o Yes, excessively

o Yes, but to some extent

o No, it remains objective

o I am unsure



> Public Perception and Awareness
8. On a scale of 1 to 5, how would you rate your understanding of climate change and
its impacts?
o 1 (Very low)
02 (Low)
0 3 (Moderate)
o 4 (High)
o 5 (Very high)

9. Do you believe media coverage on climate change influences public awareness and
concern?

o Yes, significantly

o Yes, but only to some extent

o No, media has little impact

o I am unsure

10. What do you think is the biggest challenge in understanding climate change through
media coverage?

* Misinformation and fake news

* Political bias in reporting

* Scientific complexity of climate data

* Lack of engaging storytelling and visuals

* Other (please specify)

» Media's Role in Environmental Justice
11. How well does the media represent marginalized communities affected by climate
change?
* Very well

* Somewhat well



* Neutral
* Poorly

* Very poorly

12. Which communities do you think are underrepresented in climate change media
coverage? (Select all that apply)

* Indigenous groups

* Low-income communities

* Small island nations

* Rural populations

* Other (please specify)

13. What do you think is missing in media coverage about climate change and
environmental justice?

* More focus on affected communities

* Greater emphasis on corporate accountability

* More solutions-based reporting

* Better visual storytelling (e.g., documentaries, graphics)

* Other (please specify)

» The Effectiveness of Climate Change Communication
14. Do you feel that climate change messaging in the media encourages action (e.g.,
policy change, individual behavior change)?
* Yes, very effectively
» Somewhat effectively
* Neutral
* Not very effectively

* No, not at all



15. Which type of media do you think is the most effective in communicating climate
change?

* Traditional news (TV, newspapers, radio)

* Social media (Twitter, Instagram, TikTok)

* Documentaries and films

» Scientific reports and research papers

* Online blogs and independent journalism

* Other (please specify)

16. What kind of climate change storytelling do you find most engaging?
* Personal stories from affected individuals

* Scientific data and expert analysis

* Visual documentaries and multimedia content

* Activism and grassroots movements

* Other (please specify)

» Call to Action and Media Responsibility
17. What role should the media play in addressing climate change? (Select all that apply)
* Spreading awareness
* Holding corporations and governments accountable
* Providing solutions-based reporting
 Covering climate issues more frequently

* Other (please specify)

18. What improvements would you like to see in media coverage of climate change?
* More diverse representation of affected communities

* Less political bias

* More focus on solutions rather than just problems

* More engaging and interactive content



* Other (please specify)

19. In your opinion, what is the most effective way to combat misinformation about
climate change?

» Stricter fact-checking policies in journalism

* Increased collaboration between media and climate scientists

* Public education initiatives

* Promoting scientific literacy through schools and social media

* Other (please specify)

20. Do you think the media industry is doing enough to address climate change?
* Yes, they are covering it sufficiently
* No, they need to do more

e | am unsure

21. Besides Greta Thunberg, can you name any other climate activists or organizations that
have influenced media narratives on climate change?

* Yes, [ can name specific individuals or groups. (Please specify: )

[ am aware of other activists but can’t recall specific names.
* No, I am only familiar with Greta Thunberg.

* No, [ am not aware of any climate activists.

22. Can you share an example of a climate change-related story or campaign that had a

significant impact on you?



