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Marks against each question are |
hat do you understand by Pillars of sustainabliity marketing In about 300 words (10 marks)

1. a)Explainw

the factors that have helped sustalnability marketing 1 get so much attention for
b) What c:::ing companies worldwide? (8 marks)

OR

facturing companies should be focusing on Sustainability marketing?
2) W e difference between traditional marketing and sustainability marketing.
o Explafn thf tilonebetween ethics in business aid sustainability marketing? Give examples
c) E{cplalr‘l:I ﬂti ?|Ed fiate on marketing enviroﬁment for sustainability marketing (10 mal’"('i)
* : \,-fl\ir:edi yij think companies should change their segmentation to help sustainability? (8 marks)
: : OR
" Explain your understanding of sustainability marketing mix for a brand (18 marks) PR——
3. How do you think the current consumer behavior towards product like Premium Shirts for Men is impacting

sustainability marketing? What do you feel are the factors motivating consumers to adopt sustainability?
(8+10=18 marks)

manufa

(6%3=18 marks)

OR :
Explain the different positioning strategies with regard to sustainability marketing. (18 marks)

a. How how has the concept of 3 Rs helped sustainability marketing? (6 marks)
b. Explain in about 200 words:

I Consumer Motivation

Il. Attitude Behavior Relationship of Consumers (12 Marks) |
OR and
b. Differentiate between sustainable products and sustainable brands, giving examples :sf) products
brands in related categories (for example product is leather shoes and brand is Bata) (12 mar
OR -
a. What do you understand by sustainable pricing?
b. How is sustainable marketin

C. How can supply chains hel
5. Write short notes (any thre

g different from traditional marketing? :
P In developing Sustainability marketing? (6X3=18 marks)
e) (18 marks)

a) Significance of Triple Bottom line for suppliers

b) Sustainable positioning strategies

) Sustainable supply chain by suppliers of components forcars L3
d) Sustainable product life cycle ff T

e) Social norms affecting consumption
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