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(a) “Marketing plays a pivotal role in the Brow
.. business and the overall economy of , “ation,,ma
u agree with the statement, discygg i in,df)

1.

VAY

: _ e

light of the scope and importance in the i °
. Modey,

day marketing. ( 2%)

(b) Demographic factors play a crucial role in Shaping
the marketing strategies of a business, Discys,
the key demographic variables and explaip hoyw
changes in these factors can impact a company’y

marketing decisions. (2+2+2)
OR

(2) Define the concept of marketing. Discuss the

various stages through which marketing has
evolved with examples. (2+6+2)

(4+4)
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(a) Identify and describe the various factors that can

g decisions. Also
f buyers.
(7+3)
Explain
(2+6)

influence consumer buyin
elaborate the variety seeking behavior 0

pt of product positioning.

(b) Discuss the conce
positioning.

the key elements of product

(a) Analyze the i
including perception
attitudes, O

process.



{ sogmentation? Dig
“18Cug
88

(b) What is marke
the

nt bases that can be used to
Segr

differe
market. Support your answer witl
g 1 3
examples. feley,
(2 dnt
)

(w) s R el Wi Wl 1|1 A
mﬁ?vﬁaﬂwmﬁﬁﬁﬁaﬁmﬁa%mh
<G S R SE AR TR ﬁﬁwﬁ.

¥

ERiEe]

(ﬁ)wﬁlﬁfﬁm
w =T S
3 e T W R R | e Refy

ar

() Sustern Fota
‘ A R Wl
SR e v W TR, SR, e o
| Rl & qIE
; 1 Tt

(@) =
T
SR TR
ary aqﬁ.iﬁﬁt‘aﬂ .EﬁH?QI
AT HIToTd|

3
. a .
(a) Define the .
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o) pxplain the concept of branding and packagj
- ‘aging,
Also elaborate the main functiong performed b
y

them. (4+4)

OR

. Discuss the concept of the product life cycle and
explain the different stages a product goes through
. with the help of a diagram. Describe the marketing

strategies @ company can employ to manage 2

product’s life cycle effectively. (2+4+12)
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4. (a) Differcntiate between skimming Priciy,

: .on pricing strategies, Ahaly andﬁ*
y |

penetratl
) : hich each of © thel
cituations in WRIC Ol these . . ¢

s may be most effectively utjy;,

ed. s
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ious types of middlemeny Exp]u)'
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(b) What are the var
the differences existing between a wholes]e, 4

a retailer. (5+5)1

approach

OR

(b) Discuss the importance of distribution logistics

decisions in a company’s overall marketing

strategy. What are some of the critical factors 0,

consider when making distribution Jogistics
| (5+9)

decisions?
(c) You are the marketing manager for a leading Xl
fashion brand. The company is consideritt
launching a new high-end handbag collectiot:
Analyze the key factors the brand should considd

: o 1
?hen Setting the pricing for this new prodi®
ine,
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. (a) Explain the communication process and discuss
the importance of promotion in the overall
marketing strategy of a company. What are the

various promotional tools used by marketers?
(4+3+3)

. (b) What is sustainable marketing, and why 1s 1t
becoming increasingly important in the modemn

business env1ronment‘? Discuss the key principles
e markeung

and approaches involved in sustainabl
(2+2+4)

Practices.
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OR

" rite S notes on the followi;
(c) Write short Wing (Any a4
(i) STP 4
(i) Difference between marketing -«
Yy if"': |
i o e
(iii) Advertising Vs. Publicity t

(iv) De-Marketing

(v) Green marketing (5“%
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