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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2. Attempt all questions.

3. All questions carry equal marks.

4. Answers may be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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| “Communication is the key to success” do you agree

with the statement, explain defining the process of

arious elements involved

(15)

communication. List out the v

in the process with examples.

OR

(a) “Sender’s encoding should mesh properly with the

receiver’s decoding”, who gave this statement,

explain in the light of the various essentials for

ensuring the effective communication. (10)

(b) Define the role of informal communication

in improving the effectiveness of formal

(5)

communication.
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2. Attempt any three of the following :

(a) Define the concept and significance of marketing

communication. | (5)

(b) Why is identifying target audience clearly important

for marketers? (5)

(c) Explain percentage of sales method . and
objective and task method of setting communication

budget. Which of the two is more rational and
why? (5)

(d) What are the types of media options available to
the marketers selling FMCG products? (%)
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Explain the relevance of studying the consumer buying
behavior for marketers. What are the various factors
affecting the consumer buying behavior, explain with

examples. (15)
OR

What are the various stages involved in the consumer’s
buying decision process? Why is measuring the post
purchase behavior important for marketers to build

long-term relationship with the customers? (15)
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“Promotion is the most important activity for the
success of a marketing campaigns”, do you agree
with the statement, explain defining the unique features

of the various promotional tools. (15)

OR

(a) “There is no hard and fast rule for working out
an appropriate promotional mix”, do you agree,
explain giving the factors affec?ting the promotional
mix. (10)
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(b) Defline the significance of publicity and public

relations in building the customer relationship.

(5)
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(a) Define the concept of Integrated marketing
communications. List out the various reasons for

the growing importance of IMC concept.  (10)

(b) Explain t}}e advantages and disadvantages of print

' (5)

media.
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OR

which advertising media woy|( be heg Multed for

advertising the following prodyeyg I Indiny ¢4,

reasons in support of your answerg ¢ (15)

(1) Fertilizers
(i) Dishwashers
(i) Life insurance policies

(iv) Electric cars
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(i) 3%
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