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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt

of this question paper.
2. Attempt all questions.
3. All questions carry equal marks.

4. All questions from each section should be attempted

together at one place.
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5 Answers may be written in English or in Hindi. buy
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1. “Despite challenges, marketers have to go online
because of the tremendous opportunities available”,
explain various essentials to be taken into consideration

for effective implementation of digital marketing

lie
policies. (15)
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(a) What is the difference between e-commerce, e-

(5)

business and e-marketing?

(b) How is digital marketing different than traditional

marketing? How do you expect it to grow into

mobile marketing in the times to come”? (10)
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Attempt any two of the following questions:

(7.5, 7.5

2.

(a) Describe the relevance of place in digital
marketing mix. How can dis-intermediation and

re-intermediation be used by online marketers?

(b) Explain the significance of the concept of people

in the marketing activities of online businesses.

(c) How does the concept of physical evidence relate

to an organisation’s web presence?
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3. (a) Why is it important for marketers to follow the e-
CRM strategies these days? What are the various

stages involved in the process of e-CRM? (10)

(b) Explain the concept of e-customers fears and

phobias (3)
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OR

Explain the process of website development. What
are the various stages involved in designing an

effective website? (15)

P.T.O.



2209 0

YaIEE S N hAT EHAIE | TR WA FREE Y Ry
Ty A Wi AT =Rt 27

4. “SEO is a continuous and complicated task for digita]

marketing”, do you agree. Explain in the light of the

various stages involved in conducting an effective

SEO. (15)
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OR .

(a) “Pay-per-click advertising benefits the digital
marketers as they are paying only for those ads
which are clicked”, do you agree. (7)

(b) Critically examine the significance of advertising
through the Internet. Support your viewpoint with
real life examples from the corporate world. (8)
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hree of the following:

(5%3)

5 Write short notes on any t

(i) Email marketing

(ii) Social media marketing

(iii)Payment gateways

(iv)Privacy policy in digital marketing
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