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Instructions for Candidates

1. Write your Roll No. on the top 1mmed1ately on receipt
of this question paper.

2. Attempt all questions.

3. Al quéstions carry ‘equal marks,

4. Answers iay be written elther in English or Hindi;
but the same medium should be used throughout the
paper.
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1. (a) “Holistic marketing requirés'a. more representat’ive
~ set of marketing mix in addition to 4 Ps t_)f Product,
Price, Place and Prompt'ion!,” Exp_lain giving

suitable examples.
(b) “Marketing is not merely selling”. Examine the
statement ‘and discuss the nature and scope of

marketing.
OR

() Discuss the various marketing concepts/
philosophies that h.elp-'marketing manégers in
formulating strategies for the efficient conduct of

business. Do you think that the societal marketing
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concept is at its best to be adopted by the marketer
for achieving the greatest success at the

smarketplace?

(d) The marketing manager of the electronics goods
compaﬁy Wahts to scan the marketing 'eﬂnvironment._
Explain t'he econonﬁi¢ and technological
e’n'viron_mental factors tha’F will affé.ct his marketing

decisions.
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2. (a) What do you mean by consumer behaviour?
Discuss the buying decision process with the help

of an exaniple.

(b) What is market segmentation? Suggest suitable
bases of market segmentation that benefit a

marketer in determining the appropriate target

audience.
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OR

(¢c) Why is it important for marketers to -study
the behaviour of their customers? Discuss
the psychology of the consumer while he/she

~makes a purchase decision for clothing and

accessories.

(d) “Product positioning isr-not what you do to a
product, rather, it is what you do to the mind of

the prospective buyer”. Explain the statement with

the help of suitable examples;

() ST SEER ¥ T w W 7 v Iew A
W A wa P e ®ow ARe

() R B @@ 37 GWR RN @ Suges st
g ¥ Rred fAovmeal @ IRm aftw e @
fufer & % @ B |

- P.T.O.



3061 6

(@) W%mwﬁ-mﬂaﬁ‘%mﬁmmzﬁw
ﬁwgymm%ﬁﬁmmaﬁtmm
ey w Rk N B W Sed R W

Q|

(@) “mﬁﬁ@ﬁﬁuﬁwwaﬁ%ﬁmﬁﬂﬁw
& W w F, w8 T R A i @R
%W%ﬁqﬁ%f’,mmﬁm%‘
FHYT H WL HQI

3. (a) “A pr‘oduct offers a complex bundle: o_f'
~ benefits”. Explain the statement. What are the
five levels to products,'Explain with the help of

examples.

(b) What is meant by Product Life Cycle? Enumerate
the strategies that shall be adopted _by a marketer

at different stages of Product Life Cycle.

i OR
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(c) What is Product-mix? As a marketer, what factors
influence the product-mix of 'you‘r organisation?
What strategies would you adopt to maintain an

effective product-mix?

(d) What are the various stages. of New Product
Development? Is there any difference between

Concépt testing and Test marketing? |
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4. (a) Distinguish befwe’en Penetratihg pricing and
Skimming pr1c1ng Whlch of the prlcmg strategy

would you recommend for a new moblle phone

‘launched by a m’arketer?

(b) Discuss the fact-ors- that influence a-markéter while
choosing the logistics for the sale of a popular

brand of chocolate.

OR
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(¢) “Pricing is an important element of the marketing
mix of a firm.”. Comment. Explain the various

factors influencing the pricing decisions of a-

marketer.

(d) “One can eliminate a middleman but cannot
eliminate the furrctions performed by them”.
Comment. What are the types of drstrlbutlon

channels used by the marketer for consumer

goods?-
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:5. (a) A mafkét_ing mﬁa’n_alger of a-,cor'np'any has to
forniulate_ strategies to' promote a new brand of
electric. car. Dislcuss the blend of the various
promotion mix elements under'the Intggrated

Marketing Communication, -

(b) Explain the meaning of Digital marketing. Does 4

consumer significantly benefit from this form of

marketing strategy?
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OR

(¢) “Advertising is a social waste”. Critically examine

the statement.

(d) In the last few yéars, rural markets have shown
tremendous growth. What modifications in the
marketing mix should be undertaken by marketers

while offering products in rural marketé‘?
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