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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2. Attempt all questions.

3. All questions carry equal marks.

4. Answers may be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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1. (a) “Marketing is the creation and delivery of standard
of living to the society . Explain the statement jp
the light of the importance of marketing from (e
business and customer’s perspective, (9)

(b) Why is analysis of the marketing environment
important for marketers? Discuss the impact of
demographic and cultural environment on marketing
decisions. 9)

Or

(a) “Marketing mix framework of 4Ps is applicable to
tangible products only and not to services.” Do
you agree? Discuss. 9)

(b) What is holistic marketing? Briefly explain its
components, 9)
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2. (a) Why is it important for marketers to study the
behaviour of their customers? Discuss the role of

social factors on a consumer purchase decision.

%)

(b) “Market segmentation is the process of dividing a
potential market into distinct segment Or sub
markets of consumer with common needs and
characteristics.” In the light of this statement
explain the concept of market segmentation and
suggest suitable ways for segmenting the market
of Mobile phones. %)

Or
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(n) Briefly explain the different stages in buying

decision process, Docs all consumer pasg

throuph same stages in buying, say a Shampoo or

(9)

a laptop?

(b) Write short notes on (9)

(i) Market positioning,

(ii) Rational and emotional buying motives,
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3. (a) What are the stages of a Product life Cycle?
Briefly discuss the characteristics along with the
appropriate strategies to be used in the different
stages of PLC. (9)

(b) “Packaging acts as a silent salesman”. Comment
and explain the advantages of packaging in
marketing. (9

Or

(a) Define branding. What are the benefits of a strong
brand image to a firm and its customers? 9)

(b) What do you mean by the term labelling? What
information a good label should provide to the

customers? 9)
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(a) Differentiate between penctration pricing and
skimming pricing. Which of the pricing strategies
will you recommend for a new product? Give

9)

reasons.
(b) Discuss the factors that influence the choice of a
channel of distribution. Which channel would you

)

recommend for perishable products?

Or

(a) What is advertising media? Explain the various
media available to an advertiser. )

(b) “Product pricing policy is the most important
decision of a business firm”. Explain the statement
in the light of the factors that are to be considered
while formulating an effective pricing policy for a

)

firm.
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5. (a) “Effective communication is the essence of
promotion”, Examine this statement in the light of
importance of promotion in marketing. Briefly
explain the components of promotion mix. (9)

(b) What do you understand by sustainable marketing?
Also mention the challenges of sustainable

marketing, 9)
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Or

(a) “Sales promotion acts as o bridpge betwee
\n
advertising and personal selling” Cominent, Briefly
discuss the tools of consumer sales promotion

(9)
(b) Write short notes on: 9)

(i) Rural marketing
(if) Digital Marketing
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