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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2.  Attempt all questions.

3, All questions carry equal marks.

4. All questions from each section should be attempted
together at one place.

5. Answers may be written either in English or Hindi;
but the same medium should be used throughout the
paper,
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1. (a) “Advertising is defined as paid form of non-
personal presentation and promotion of ideas,
goods, services by an identified sponsor.” Explain

the statement. Also discuss the indispensable role

of advertising. 8

(b) Explain the various types of appeals that are used

by advertisers to arouse consumer interest. Give

examples, (7
Or

(a) What is an adverting copy. Explain the various

(8)

types of advertising copies.
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(b) What do you mean by media scheduling? What
arc the various scheduling methods that an
advertiser may choose from for advertising his

product? (7)
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2.

() What is advertising agency? Discuss the criteria

for selection of advertising agency. (7)

(b) What do you mean by pre-testing of an

advertisement copy? Discuss the various methods

for pretesting of an advertisement. (8)

Or

(a) What 1s advertising budget. Discuss the various

methods of setting an effective advertising budget.

(8)

(b) Why do you need to measure advertising
effectiveness? Explain the post-testing methods of

evaluating advertising effectiveness. @)
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(a) Critically examine DAGMAR approach in setting

advertising objectives. @))

(b) What is advertising media? What factors would

you consider while selecting a suitable advertising

(8)

media?
Or

(a) What are the functions of an advertising agency?
Briefly explain the various types of advertising

(7)

agencies.

(b) Discuss the legal framework of advertising in India

and mention the role of ASCI in self-regulation.

(8)
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4. (a) “Interactive media and expansion of internet is
giving an extended dimension to advertising.” In
the light of the above statement, discuss the

benefits of advertising on the internet. (8)

(b) Explain the sales and communication objectives of

advertising. (7)
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5.

(a) Describe the major elements of a TV advertising

copy. o

(b) Discuss any four popular medias with their merits

and demerits. (8)
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Write short notes on any three of the following:
(5,5,5)

(a) Surrogate Advertising

(b) Media Planning
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(c) Agency Compensation
(d) Ethical Issues in Advertising

(¢) Key players in Advertising Industry
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