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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2. Attempt any five questions.

3. All questions carry equal marks.

4. Answers niay be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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1. (a) Define Advertising. What are the various features

of advertising. Explain with the help of suitable

example.

(b) What is advertising budget? Discuss the various

methods of setting an effective advertising

budget.
Or

(a) “Advertising is defined as paid form of non-
persénal presentation and promotion of ideas,
goods, and services by an identified sponsor.”
Explain the statement. Also discuss the

indispensable role of advertising.

(b) What is an adverting copy? Explain the various

types of advertising copies.
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2. (a) What do you understand by advertising appeal?
Explain different types of appeals with suitable

example.
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) Which advertising media would be best sujte [
' or

advertising the following products and servigeg
Sin

India? Give reasons for your choice,
(i) Life Insurance Policies
(i) Digital Camera

(iii) New Luxury Car
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3. (a) Why do you need to measure advertising
effectiveness? Explain the post-testing methods of
evaluating advertising effectiveness.

(b) Explain the functions performed by advertising
agency? What are the major factors considered
by an advertiser in selecting a suitable agency?

Or

(a) Which.radvertisin‘g media you will suggest for the

following products. Give reasons for your answer.
(1) Baby Diapers |
(i1) Laptops
(iii) Mobile Phoﬁes
(iv).Formal Shoes

(v) Cosmetics

(b) Suggest with reasons the most suitable advertising
media which can be used by companies for cars

and chocolates.
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4. (a) Explain the advantages of advertising through

television , For what types of product is television
best adapted?

(b) Discuss the merits and demerits of using internet
as a medium of advertisement.
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(a) Discuss the legal framework of

and mention the role of ASC] in scelf-regul

(b) Advertising has been ch

7

Or

advertising in India

ation.

arged with encouraging

materialism, manipulating, offensive, poor in taste
or creating stereotypes in society. Do you agree.

Comment on how advertising is being regulated in
India.
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5. Write short notes on any three of the f"“(lWing;
(a) Internet as a medium of Advertising
(b) DAGMAR Approach
(¢) Product Knowledge
(d) Advertising Layout

(e) Ethics in Advertising
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